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ConnecTions
DERPROSA® Celebrates 30 Years
Flexible Packaging
and the Circular Economy
Labelexpo Europe

NATIVIA® Films for Compostable
Coffee Capsules
SynDECOR® Launches in RV Market

Dear Customers, Dear Colleagues,
With every communication you’ve received from Ti recently, you’ve seen our commitment to
Ti values. Words like creaTive, innovaTive, collaboraTive, and proacTive not only sign off our
emails, they also convey the way we approach our business and our relationships—with
colleagues and with clients.

Guilt-free coffee pods,
thanks to NATIVIA® D’808

The theme of this publication, and one of the most important of our values, is connecTions.
In the previous issue, I challenged the Ti team to reach out and connect with each other and with our customers
frequently. Through ongoing connections, we learn more, solve more challenges, and experience the synergy
that leads to innovation and growth. When we work together, we connect the best thinking, best practices, and
best solutions to solve our customers’ packaging challenges. This edition of Ti News will highlight many of our
problem-solving brands such as NATIVIA®, EXTENDO® and DERPROSA®.
While we encourage informal connections in the course of our everyday work, we also find great value in
international trade shows and conferences. Recent events like Labelexpo in Belgium, Andina Pack in Colombia
and our DERPROSA-Ti open house in Spain afforded us many opportunities to connect with current and
prospective clients around the globe. In addition, we’ve already initiated work on Taghleef’s own international
seminar, the Label Institute, to be held in Miami in April 2019.
Talent sharing within our own organization is another important way we connect colleagues across regions and
industries. It’s not unusual for Ti employees to take on new assignments, even re-locating across continents to
tackle new opportunities. There are no boundaries when it comes to encouraging broader thinking, fresh insights
and creative collaboration. It’s also a corporate value to connect with the communities where we are located.
From collecting donations for a colleague’s family in hurricane-ravaged Puerto Rico, to holding blood drives
in Oman, to running the Telethon charity race in Italy, Taghleef connects with communities on a personal and
corporate level.
I hope you will take the opportunity to connect with us to discuss how our unique spectrum of films can help you
accelerate your business goals. Whether greater brand recognition, smaller environmental footprint, or industryleading visual impact, your priorities are our priorities at Taghleef Industries.
Sincerely,
Dr. Detlef Schuhmann
CEO Ti Group
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Single-serve coffee brewing systems,
especially those using the pre-filled pods
or cups, continue to grow in popularity.
Users appreciate their speed, convenience,
and ability to offer every person the
ﬂavor and blend of his or her choice.
In fact, approximately 48 billion single
serve capsules are filled globally every
year, with 73% made of plastic and
27% made of metal (aluminum). It’s an
attractive market, with high margins and
an expected growth of over 7% during
the period 2017-2021 (source: Technavio
market research on global coffee pods
market).
The challenge? Coffee pods have
been difficult to recycle due to their
specific material mix, as well as
adding contamination to the recycle
stream caused by the coffee grounds.
Unfortunately, used pods usually end up
in the trash. As most pods comprise 6
grams of coffee per 3 grams of material,
it’s clear that valuable organics are lost to
landfill.

The solution? Almost all big players in
the coffee market have come up with
their own version of compostable coffee
capsules. In March 2015, Lavazza (Italy)
launched a compostable capsule for
espresso coffee made of Novamont
Mater-Bi®. In North America, Torontobased Club Coffee has developed
PürPod100, a compostable single-serve
coffee pod compatible with Keurig
machines. In June 2017, McDonald’s
Canada, in partnership with Kraft Heinz
Canada, launched PürPods.
Developed in 2016, Taghleef’s NATIVIA®
D808 is the most suitable PLA film for
this growing and highly profitable market
segment. D808, in 20µ thickness, is
currently used as the sealing layer in a
complex structure for compostable coffee
capsules lidding. Its thermal properties
guarantee improved heat stability,
fundamental for an application requiring
brewing temperatures between 90 and
100°C. At Taghleef, our success depends
on staying awake and alert to new
opportunities to meet the needs of our
customers and theirs.

Titanium™ LTZ: the brilliant choice for IML
NATIVIA® in Colombia: the answer for an intelligent industry
Sustainable, cost-effective and robust packaging solutions
IML grows in China
Pack the future: Millenials and beyond
Making the difference in our communiTies
Ti word iniTiative continues
Global Events
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Making the difference in labels
— a success story at Labelexpo Europe

There was a big difference in our presence at Labelexpo in Brussels. In 2017,
Ti’s global team welcomed more customers and brands to the booth than ever before
in our ten years of participation. Read on for some of the highlights of this show.

Sensational specialty labels ﬁlms

New pearlized facestock ﬁlm—LSG 60

Brand owners are competing like never
before, climbing the quality and value
ladder. Ti supports this effort, offering
a range of highly specialized
overlamination films including
those with the famous, luxurious
and tactile DL SoFT TOUcH®
technology. Popular OMST
film delivers a clear, matte,
sophisticated finish, while SKST
is a pure black film that can be
foil stamped and printed; creating
the richest, finest look and feel
imaginable. Other standout
products included gold
SGST and pure white SWST,
more options that allow great
distinctiveness and design freedom.
Fittingly, these promotional films
are the Ti Sensations range, a
concept developed in collaboration
with Roll Cover Srl of Italy.

Pearls have always been prized for their
beauty and so is Ti’s new LSG film.
Incorporating unique voiding technology,
LSG not only looks fantastic but offers
stiffness, chemical resistance, and printed
graphic appeal—a perfect selection for
PSL facestock. LSG is non top-coated, so
customers can choose their own coating,
but a coated version, PPFP60, is also
available. Another product in the line is a
specialized sister pearlized film, PPFB65,
which delivers exceptional mineral oil
barrier properties.

Orange peel texture made possible with LIX.

Innovative lidding ﬁlms for IML
containers, without distortion
Lids for injection mold labelled containers
easily distort when made with solid BOPP
films. However, high yield films, like Ti’s
increasingly popular and cost effective LIX
50, give an orange peel effect. On display
were impressive margarine tubs printed by
the global leader in IML, Verstraete. Even the
greatest printing technology cannot prevent
distortion; it has to be a creative film solution.
The perfect innovation was launched by Ti—a
film appropriately named LID.
LID offers printers more choice than heavy
65-68µ cast PP films, which are hazy with
low yield. LID is also a more sustainable
approach because the use of 55µ films
lowers die cutting waste compared to cast
films. Ti’s Labels team is very proud of this
innovation. Samples of LID on display were
printed and molded by integrated IML
printer/molder, Piber Group.

Recycling trends and ﬂoatable ﬁlms
With European recycling legislation being
re-worked for 2020, the topic of recyclefriendly packaging and labels featured
prominently in networking, meetings
and even formal presentations—from
the FINAT press conference to the AWA
Sleeving seminar where Ti presented our
ﬂoatable TDS film.
Previous industry efforts to produce films
that ﬂoat, yet retain PETG film clarity,
were not as successful as Ti’s current
innovation. Proprietary low-density
polyolefin polymers keep the film truly
ﬂoatable in recycling sorting streams,
even after adding heavy ink coverage. This
effectively eliminates r-PET contamination
by PETG labels. TDS film’s exceptional
shrink curve is ﬂat in machine direction
(MD), avoiding the undesirable “smiling
labels” effect, yet still shrinks up to 65% in
transverse direction (TD).

These are just a few innovations and
solutions Ti showcased which certainly
made a difference at Labelexpo and can
make a real difference in your business.
Be sure to connect with the global Labels
Team at Labelexpo Chicago in September
2018 to see and experience what’s next
from Ti labels.

LID film prevents distortion in
injection molded lids.

Sensations range of label films using DL SoFT TOUcH®.
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Technical Focus

Nanometrology

Be open to new barriers

and other technical developments

with high-tech EXTENDO® films

As technology evolves, film surfaces play
an ever more important role in product
performance. Ti’s ongoing expansion of
technological capabilities will help boost
innovation in our own products and in
our ability to connect our customers to
meet ever more complex challenges in
the marketplace. For example, our ability
to measure nanometer scale features
and assess elemental distribution of
components in a surface is critical for
new product development.
A nanometer (nm) is one billionth of
a meter. For reference, the diameter
of a single red blood cell is 8000
nm. Ti is working with universities
to measure nanometer features to
optimize the manufacturing processes
of our revolutionary oxygen barrier
films. Shown below are three unique
surfaces measured using Atomic Force
Microscopy (AFM) where nanometer
scale features are quantified and
analyzed to enable ever-improving barrier
film performance.
Another addition to our technical
capabilities at Taghleef is a method
called Energy Dispersive X-ray
Spectroscopy (EDXS). This technology
allows engineers and scientists to

Dr. Ulrich Reiners,
Managing Director,
EXTENDO GmbH

identify the elemental composition of
features seen in a Scanning Electron
Microscopy (SEM) image of surfaces.
Below is a comparison image where
the standard SEM image is shown next
to the enhanced EDXS/SEM, where
elements of titanium (Ti), silicon (Si),
calcium (Ca), carbon (C), and oxygen
(O) are color coded. This enhanced view
allows accurate identification of the type,
location, size, and orientation of particles
like titanium dioxide, silica, and calcium
carbonate, all of which can inﬂuence
printability, appearance, or coefficient
of friction. Combined with methods
sensitive to organic materials like

polymers, this method allows analysis
of complex multi-component coatings
or inks, and can be used to identify
contaminates and impurities.
At Taghleef, we are committed to an
ongoing investment in R&D. We will
continue to expand access to advanced
tools that offer greater understanding of
the nature of surfaces that are important
to our customers, and that will allow
engineers and scientists to bring new
and improved products and processes to
the market.

Three unique surfaces associated with barrier ﬁlms that can be engineered to
maximize performance where nanometer scale structure is important.

The food industry is constantly on the quest for better
packaging options. Innovative solutions such as high
barrier films impress users with various functions: they
protect, preserve, and extend the shelf life of packaged
products; significantly reduce packaging weight; and
make recycling easier. Taghleef’s EXTENDO® brand
is synonymous with advanced biaxially oriented
polypropylene barrier films—innovative high-tech films
that cater to the challenging needs of the food industry
and other markets.

EXTENDO’s High Barrier range combines the most
diverse advantages. Providing aesthetic and sustainability
benefits, the films are available in highly transparent,
matte, white, or metallized versions. In addition, they
have reduced packaging weight, improved recyclability,
and lower environmental impact. Dr. Reiners underlines
that this range of films not only ensures highly efficient
gas, moisture, and mineral oil barriers, but it also protects
aromas. “Due to the fact that ineffective barrier properties
may render enclosed products vulnerable to surrounding
environmental factors, food companies are extremely
thankful for the excellent barrier that EXTENDO High
Barrier films provide.”

Dr. Ulrich Reiners, Managing Director of EXTENDO GmbH,
was interviewed by European Food Magazine to discuss
the benefits of the EXTENDO High Barrier Films. “Our
basic idea was to develop a thin, high barrier BOPP film,”
explains Dr. Reiners. “We successfully integrated efficient
mineral oil barriers, which was an important
novelty. Our films are extremely thin and
tough with effective gas and water vapor
barriers, which are essential to preserve the
freshness of food.”
The IVV Fraunhofer Institute in Freising,
Germany, tested the different behaviors
of certain films concerning the permeation
of mineral oil components. These tests
definitively showed that EXTENDO’s
mineral oil barriers are far more effective
than competing PVDC or acrylic coated
options. This positive feedback propelled
the dynamic development of EXTENDO
High Barrier films. Manufacturers of food
packaging films especially appreciate the
company’s innovative films solutions that
can be easily printed and laminated.

Ti news
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Flexible packaging:

our commitment to food protection
and the Circular Economy
Taghleef Industries consistently monitors market trends and researches the needs
and desires of the consumer. To that end, we have put in place a strategic
pan-European model based on the following business units: Graphic Arts,
Flexible Packaging, Label Films, and Country Management.
As a world leader in the development of leading-edge film
technology, spread across five continents, the Taghleef mission
is to deliver innovative and creative products to a diverse and
multicultural society. Our infrastructure for the Flexible
Packaging Business Unit comprises three pillars:
• BOPP Specialty ﬁlms
• EXTENDO® High Barrier ﬁlms
• NATIVIA® Bio-based ﬁlms
Flexible packaging production across different
countries can be a complex operation so Ti is
providing a fresh approach and a unique business
model to meet the needs of a variety of cultures
and customers. Supported by an integrated
team of specialists across countries and
cultures, the organization includes a complete
set of services underpinning all business units
and country management.
The many complexities facing
the packaging industry
Taghleef recognizes the many facets and
constraints impacting the packaging industry
today. There are constraints on converters to
achieve faster turnarounds while maintaining
efficient cost controls. The growth in online purchasing
coupled with increased competition among brands
means new product lines must be developed faster and
more proactively. In addition, increasing manufacturing
costs and ﬂuctuating prices, together with consumer and
legislative pressure for reduced packaging, reduced carbon and
water footprints, and more recycled content make sustainability an
ongoing concern. These internal factors are compounded by external
pressures such as changes in consumer spending, population growth,
the rise in single parent families, greater demand for individual packs to

Ti news

8

Our films are already attracting significant
attention as they answer the present
directives of both of these important aspects.
— Mario Molinaro

meet today’s on-the-go lifestyle, as well as changes in eating habits and increasing
demands for suppliers to address the complexities of waste management and
recycling.
A key mission for Taghleef is to respect the Circular Economy
addressing sustainability and planet protection. By carefully
researching each facet of its product portfolio—aesthetics, food
protection, functionality, and sustainability—the company
has designed products with the highest specifications,
characteristics, and benefits based on best practices in
product innovation and supply chain optimization.
A good example of how all of this comes together
is in our EXTENDO® High Barrier OPP films. With
excellent barriers to mineral oil, gas, moisture,
and external aromas, this range offers unique
packaging solutions to brand owners and retailers
looking for extended shelf life as well as the
highest degrees of food quality, ﬂavor, and
protection which today’s consumers demand. And
because sustainability is an important consumer
and corporate value, these films are easy to
recycle and therefore reduce packaging waste.
Today, Taghleef continuously monitors
upcoming European packaging legislation and
recommendations regarding waste and food
protection requirements. By looking ahead, we are
now perfectly positioned to provide solutions which
enable the use of polypropylene film for all layers
of the package.
Mario Molinaro, Business Unit Director of Flexible
Packaging in Europe, says, “In Europe there are two
major considerations in the market—the first is the Circular
Economy and the second is Food Protection. Our films are
already attracting significant attention as they answer the present
directives of both of these important aspects. We are working with
the full supply chain and many key players, educating stakeholders and
providing solutions that not only satisfy consumer demand but meet the
world’s need to look after our planet.”
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SynDECOR® launches in the RV market
Sales of recreation vehicles (RV) in
the U.S. are growing and SynDECOR®
is well positioned to participate in
this market growth. Driven in part by
a relatively strong economy and low
interest rates, the industry expected
to sell about 450,000 RV’s in 2017,
an increase of 4% over 2016. The
average age of an RV buyer and the
size of RV’s are coming down as
Millennials enter the market. The
shifting demographics are inﬂuencing
a trend away from more traditional
U.S. styling in RV interiors to a more
contemporary and European look.
SynDECOR film is already used by
leading décor printer, Interprint
Inc., to produce decorative overlays
for cabinetry, furniture, shelving,
wall panels, ceiling panels and

other applications. Now Interprint
is introducing several new textured
designs of their Premeer® decorative
overlay made with SynDECOR for
applications in RV’s. According to
Bill Hines, Managing Director at
Interprint, “SynDECOR film is a great
fit for the requirements of the RV
market enabling Premeer designs
with high print fidelity and excellent
board protection.”
Genesis Products in Elkhart,
Indiana is the lamination and panel
processing company that Interprint
has partnered with to deliver these
innovative new panels to the RV
industry. Genesis makes components
for most RV interior surfaces
including cabinets, countertops,
tables, walls, trim, moldings and a

Amazing Susan Dunklee
Olympic biathlete sponsorship

wide variety of laminated wall and
accent panels.
“Genesis is always looking for
innovative products and partners,”
says Jon Wenger, CEO and President
of Genesis Products, “and our team
is excited to introduce Interprint’s
product made with SynDECOR
into the RV market. With this new
product’s performance benefits we
expect it to have application in high
use areas.”
The panels made with SynDECOR
will replace vinyl and paper
based overlays in RV wall panels,
cabinetry and moldings. In addition
to the beautiful designs created
by Interprint and Genesis, the
SynDECOR based panels provide a
unique combination of functional
benefits including water resistance
and durability while using a lighter
weight material, which is
always important in the
transportation market.
With the 2019 RV model
year selling season now
underway, everyone is
excited to get these new
products to the market.

The SynDECOR® team at Taghleef Industries is proud and
excited to update you on our continued sponsorship of world-class
biathlete and U.S. Olympic team member, Susan Dunklee.
Less than a year ago, Susan wrapped up the IBU World Cup season
with a top ten finish in the worldwide biathlon rankings and is now
looking to carry that momentum into the 2018 Winter Olympic Games in
Pyeongchang, South Korea.

Bottom right: Team Dunklee—Ben Crescenzo of Ti Marketing, and
Patrick Desies, Ti’s Chief Sales and Marketing Officer support Susan
at the IBU World Cup event in Le Grand- Bornand, France.
Photos: Erika Bailey

This season, Susan hit her stride during the IBU World Cup 3 event held
in Le Grand-Bornand, France, placing in the top 30 worldwide rankings.
Buoyed by that success and with her inspiring resilience, determination,
talent and training, Susan is perfectly positioned for success in the
upcoming Olympic Games.
“With many years of hard work behind me and the best support an
athlete could ask for, including the amazing staff of the US Biathlon
Team and the wonderful people at Taghleef Industries, I know I will
feel confident on the start line in Pyeongchang. Bring on the best in the
world!”
Join the SynDECOR team along with other Biathlon fans as we continue
to show Susan our support and cheer her on in the IBU World Cup races
following the 2018 Winter Olympics! www.biathlonworld.com
Interprint decorative
overlay in Ambassador
Walnut design.
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30 Years of innovation
for the graphic arts industry

DERPROSA®-Ti has come a long way
since 1988. From humble beginnings,
it has quickly grown into a strong
and stable BOPP specialty films
manufacturer conducting business in
over 80 countries and territories.
“We firmly believe that technology
is only as good as the people behind
it,” says Global Sales & Marketing
Director of DERPROSA-Ti, Ignacio
López-Baillo. “With almost 200
people working for the graphic arts
Ti brand, we are proud to attract the
most talented, ethical and passionate
people determined to use their full
potential.”
Innovations and celebrations at
PRINT 17 and Luxe Pack Monaco
Continuing their commitment
to leadership and innovation,
DERPROSA-Ti developed a new matte
film that offers a unique combination
of surface adherence and extreme
protection against all forms of
scratching. The new additions to the
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line were launched at two of the most
important international events of the
year: PRINT 17 in Chicago and Luxe
Pack in Monaco.
At PRINT 17, held September 10–14,
visitors discovered a new product
called PRO-SHIELD™ MATTE. This film
joins high-added-value products such
as White DL SoFT TOUcH®, a film that
combines a white titanium color with
the soft tactile effect of DERPROSA’s
famous DL SoFT TOUcH, making it
the only product on the market with
these particular specifications.
The European launch took place
October 2–4 at Luxe Pack Monaco,
one of the most important
international trade shows in the
luxury packaging sector. DERPROSATi introduced PRO-SHIELD MATTE
together with another new
development, POWERSTICK™.
POWERSTICK offers a range of
gloss and matte films that provide
unparalleled adhesion to digital

format printed surfaces, for a level of
added value that is unequalled in the
digital printing market.
Again this year, Ti was privileged to be
a Gold Partner sponsor of the Formes
de Luxe Awards. Ignacio López-Baillo
was honored to present some of the
design awards. He also spoke at the
ceremony, noting the DERPROSA
products used in the production of the
souvenir gift which was given to all
attendees.
November open house for
Baltic customers
DERPROSA-Ti hosted 22 customers
from the Baltic region for an open
house from November 2–5 in Alcalá la
Real and Málaga (Spain). “We wanted
to show our appreciation for our
customers’ business as well as show
off our production capabilities and a
few of our exciting new products,”
stated DERPROSA-Ti Marketing &
Business Development Manager,
Joaquín López.

During the event, clients enjoyed a
plant tour as well as presentations
about DERPROSA’s latest films
and applications. Featured products
included DL SoFT TOUcH in finishes
such as Smudge Resistant, Prestige,
and White. The new range of scuffresistant films includes PRO-SHIELD
MATTE, and the latest launch for
digital films is POWERSTICK GLOSS
and MATTE.
Guests were also treated to some
delights of the region including a
tour of La Mota Fortress and an extra
virgin olive oil tasting at the renowned
maker, Melgarejo, in Alcalá la Real.
In Malaga, they visited the Picasso
Museum and also saw an exciting
ﬂamenco dance performance. Many
thanks to the event co-sponsors,
Samtack and Ecosystem, for helping
to make this DERPROSA-Ti Open
House a huge success.

DERPROSA®
30th anniversary campaign

(first from left) Maika Collado of DERPROSA-Ti Marketing.

A year-long campaign
commemorating 30 years of
DERPROSA® will take place at
company locations worldwide (Spain,
USA and China), highlighted by
multiple regional events to celebrate
how DERPROSA-Ti will ﬂourish,
innovate and grow in the next 30
years. All anniversary activities will
feature the campaign theme, “30
Years of Premium Luxury Films,”
which will be included in all materials
and events for the upcoming year.

(third from left) Ignacio López-Baillo at the Luxe Pack
Monaco Formes de Luxe Awards.

(second from left) Baltic customers finish a tour of the
DERPROSA-Ti plant in Alcalá la Real, Spain.

(fourth from left) DERPROSA-Ti team from left to right :
Joaquín Mª López Batlles, Moira Bentoglio, Amanda Ewa
Chreptowicz, Óscar Hernández, Ignacio López-Baillo, and
Rob Harings.
(fifth from left) DL SoFT TOUcH White promotion at
PRINT 17.

In addition to events and conferences,
a significant component of the yearlong celebration will be focused on
DERPROSA-Ti´s customers around
the world. The campaign will extend
to social media as well, where
DERPROSA brand fans can share their
favorite things about the company
with hashtag #DERPROSA30. Follow
DERPROSA on social media to get
the latest updates on products and
events.
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On the road in North America
Joint conference of SPC Advance and APR Recycling
The Sustainable
Packaging Coalition
(SPC) jointly held
their SPC Advance
2017 conference
in October with
the Association of
Plastic Recyclers
(APR) Fall Meeting
in Pittsburgh,
Pennsylvania. Over
300 stakeholders
attended the event which included presentations,
workshops, and tours that further advanced the
initiatives for sustainable packaging in the region.
Among the attendees at this year’s event were
representatives from globally recognized brands
including PepsiCo, Coca-Cola, Walmart, Target, Nestle,
Starbucks and P&G.

Duncan Henshall, Jason Morgan, and Francesco
Barbangelo from Taghleef attended the event. It
proved to be a perfect platform for both networking
and offering Ti solutions for fully sustainable
packaging. End users and brand owners took interest
in Ti’s bio-based NATIVIA® films, their EXTENDO®
HBAX clear barrier structure with AlOx, as well as
the new generation of EXTENDO® High Barrier Films
for packaging reduction, down-gauging and fully
recyclable packaging options.
About SPC: The Sustainable Packaging Coalition
believes in the power of industry to make packaging
more sustainable. Its work is based on the principles of
collaboration, education, and action.

Western Plastics Association annual meeting
Francesco Barbangelo
and Tom Guerin
from Ti were invited
to speak at the
Western Plastics
Association (WPA)
annual meeting in Richmond, British Columbia. Their
presentation featured the advantages offered by
improved barrier films, such as down-gauging, reduced
packaging, and more sustainable options. WPA guests
were interested in learning about EXTENDO® High
Barrier Films, specifically the clear barrier AlOx film,
HBAX, and barrier films based on Ti’s HEP technology.
The presentation was very well-received, with the
Ti team being invited thereafter to hold expanded
discussions with R&D, technical, and management
teams from the various WPA converter companies at
the meeting.
About WPA: The Western Plastics Association
represents the Plastic Industry in the Western United
States and Canadian Provinces of North America. Its
goal is to educate legislators and the public through
programs and newsletters.
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Australian technical dinner

focus on packaging and processing innovations

Representatives from Taghleef
Industries Pty Ltd attended a joint
technical dinner hosted by the
Australian Institute of Packaging
(AIP) and the Australian Packaging
and Processing Machinery Association
(APPMA). The June event was held in
Melbourne and one of the evening’s
highlights was a panel discussion
covering “Packaging and Processing
Innovations at Interpack 2017.”
The event was opened by Pierre
Pienaar, President-elect of of World
Packaging Organisation (WPO),
who remarked on the opportunity
Australia now enjoys connecting and
exchanging information with the
global packaging community.
The evening featured discussions on
a wide range of topics, many focused
on innovations in design, function,
materials, presentation, printing and
more. For example, the WPO Gold Star

Award in the new Save Food category
was presented to Flexomed for their
doypack bag with zip closure, handle
and macroperforation to extend shelf
life of fresh produce items.
TNA Australia won mention for
its innovative approach to product
presentation. The company set up
a satellite display at a warehouse to
showcase their packaging equipment
innovations to a captive audience,
using shuttle buses to transport
delegates back and forth.
Other topics were the increased focus
on bioplastics, virtually unrepresented
nine years ago but now taking up
half an exhibition hall; continued
innovations in vibrant designs from
packaging manufacturers; and
increased use of digital printing
technologies and online services to
boost speed to market packaging.

Jasson Mills of Amcor Flexibles Asia
Pacific discussed the overall optimism
in the market, speed to market, paper
board packaging, and on-the-go
packages. Jasson also talked about
shrink film speeding up dwell time to
market where a canning line of blank
cans are purchased and when filled, a
shrink sleeve bearing all the graphics
and description of the contents is then
applied. Other notable innovations
were “on-the-go” packages with
handles and easy open snap packs
with two distinct trays.

Panelists: Michael Dossor MAIP, Group General Manager, Result Group of Companies, Jasson Mills, Research
and Development Manager (Australia), Amcor Flexibles Asia Pacific, Jason Goode FAIP, Group Packaging and
Process Improvement Manager, Simplot Australia, Pierre Pienaar (Prof) MSc, FAIP, CPP, President-elect, World
Packaging Organization.
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Growing connections
across Africa
Africa embraces LGL for
wraparound labeling
The labels and packaging markets
are growing exponentially across
Africa, driven by population growth,
urbanization and increasing GDP
rates. A good example of this
is in the soft drink sector. New
bottling facilities are being installed
throughout the continent, especially
in the eastern, central and western
regions. New lines designed for highspeed reel fed labelling require a
versatile film that runs on all labelers
with optimum performance. Ti’s
LGL film is ideal for these
applications, as it delivers
consistent slip and

controlled static properties with
various printing technologies—
including rotogravure, conventional
and UV ﬂexography, and offset. LGL
is a white voided wraparound label
film with pearlescent aesthetics and
high gloss on both sides, as well
as high yield. LGL is available in 38
micron and 47 micron thicknesses.
No wonder sales have grown in Africa
and throughout the world.

Egypt is the largest
consumer market
in the Arab world and
the third largest
in the Middle East
and Africa.
Ti news 16

Ti Egypt: boosting local
services in a dynamic market
Egypt is the largest consumer
market in the Arab world and the
third largest in the Middle East and
Africa. Due to economic reforms and
the reemergence of economic growth
in recent months, overall consumer
purchasing power and disposable
income are expected to continue to
increase.

With agriculture as the backbone
of the Egyptian economy and one
of the world’s fastest growing
populations, the demand for food
and beverages, and their packaging,
continues to escalate. It’s important
to note that more than half of the 90
million citizens are younger than 25
years old. This younger generation
embraces a more modern lifestyle,
increasing the demand for ﬂexible,
functional, on-the-go packaging.
Another consideration is the change
in modern retailing formats—with
a steady shift from small grocery
shops to supermarkets and now,
even hypermarkets.
As the leading BOPP film
manufacturer in the country, Ti
Egypt is fully geared up to serve
this rapidly expanding market.
We are boosting our local market
distribution by adding valueadded programs like rolling stock
arrangements and other premium
models that allow converters to

Ti Team from left to right: Samah Ibrahim, Ibrahim
Hammoda, Manal Ghoneim, Ahmed Abou Elfadl, and
Abdul Rasheed.

take advantage of short-notice
availability and other ﬂexible
service arrangements. Through
responsiveness to our clients and
innovative packaging solutions and
service, we will ensure our leadership
position in this growing region.

are an output of transparent
discussions between the specialists.”
This is exactly why Taghleef values
technical interactions between Ti
and the converter teams. Team Ti
Egypt extends their thanks to all the
converters who contributed to the
seminars.
Ti-WAG sunset cruise at Cape Town

Myles Ryan, Sales Manager of West African Group
and Abdul Rasheed, Area Sales Manager of Ti Dubai.

Technical seminars in Egypt
In addition to pioneering material
and service solutions, Ti is at
the forefront of developing and
implementing educational seminars
and other opportunities for
packaging professionals to connect,
learn and share ideas. Ti Egypt
organized customized technical
seminars at the sites of selected
converter partners in Cairo, Egypt
during October 2017. The purpose
of the seminars was not only to
update customers on Ti’s new
products and innovative solutions
but also to explore and initiate joint
developmental projects. According
to Ibrahim Hammoda, Ti Regional
Sales Manager, “Innovations are
born as solutions while the solutions

To highlight the commitment to
the South Africa market, Ti’s local
partner, West African Group (WAG),
hosted a sunset dinner cruise in
Cape Town, South Africa on October
25 as part of its participation in the
Propak Cape 2017 show. More than
150 guests from various packaging
converting companies gathered at
the V&A Waterfront for a meet and
greet with Team WAG and Abdul
Rasheed, Ti’s Area Sales Manager,
who welcomed Ti customers in
attendance. Guests boarded the
Sea Princess for an evening of
casual cruising and conversation.
Kudos to the WAG team for another
successful gathering.

Capetown, South Africa.
Photo: Shutterstock
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Delivering sustainable, cost-effective
and robust packaging solutions

Titanium™ LTZ:

the brilliant choice for IML
The in-mold labels market is looking
brighter than ever, thanks to the
growing momentum of Titanium™
metallic IML films. One of the largest
applications is paint buckets for
high- end products.
ITB-98, S.L. (Albacete, Spain), a
company specializing in the production
of a wide variety of plastic containers
for paint buckets, chose LTZ for
its distinctive look and standout
shelf appeal.
Similarly, PLASTICOS BG S.L.
(Ibi, Spain), a molder of containers for

kitchenware to cleaning
products, organizing
equipment, as well as
garden and beach gear,
also specified Titanium™
to add a metallic
appearance to many
of its labels.
Labels for these
applications are printed
by Creaprint, S.L., Spain’s largest
converter of IML labels. With more than
20 years of experience and the ability
to design and print by both offset and
screen printing, Creaprint offers a wide

Customer Proﬁle: Everest Plastics
Working together on an IML project, Everest Plastics (Philippines) and
Taghleef’s SEA Business Development team solved important challenges
involving package weight, environmental impact, appearance and yield.
Transforming the incumbent laminated IML label to a monoweb solution
using Ti’s 70µ high gloss solid white BOPP film was the key to overcoming
heavy curling, reducing packaging weight (thus boosting yield and reducing
environmental impact), and improving aesthetics. Printing Ti’s LIW 70 on its
eight-color Heidelberg press, Everest Plastics was able to successfully match
the gloss of the overlaminate OPP film.
range of labels. By choosing Titanium
metallic LTZ film, Creaprint offers the
IML market even more options for new,
easy and attractive labels.

NATIVIA® in Colombia:

Taghleef’s R&D team experimented with multiple product iterations to
ensure the film’s chemical properties and thickness worked perfectly with
Everest’s robotic processes. Currently, the project is
in scale-up phase using Ti’s R&D stage gate process.
Everest Plastics, the powerhouse molder in its region
with operations in Philippines and Indonesia, also
offers in-house printing, varnishing and die cutting.

the answer for an intelligent industry
Taghleef presented industry solutions
for packaging and graphic arts at
Andina Pack which was held November
7-10 in Bogotá, Colombia. More than
18,000 visitors from 30 countries
attended this leading trade show for
processing and packaging technology,
and it was the perfect opportunity to
share the advantages of Ti’s product
portfolio.
Ti’s customers and first-time visitors
gathered at the Ti booth during
the four-day event. Of
particular interest to
many of them was Ti’s
PLA film, NATIVIA®.
This bio-based film was
introduced to customers
in Bogotá as a new
alternative in the
Colombian packaging
market. Cream cookie
producers from Chile
(Carozzi) and from
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Bogota (Molitalia), as well as Mexican
packaging engineers (Bimbo), to name
just a few, stopped by with their
packaging questions and needs.
EXTENDO® High Barrier films and
DERPROSA® films for graphic arts also
made a splash at the show. These and
other novel film products produced in
Ti’s worldwide production sites provide
high quality and meet a wide variety of
applications that the Latin American
market requires.
Taghleef’s films are the answer to
the market needs of an intelligent
industry. Metalized films with higher
oxygen barrier, whiter films, cold seal
films for chocolates, injection in-mold
films, coated PSL films, faster running
roll-fed monolayer films—for any
and all of these, Ti films can provide
the best solutions to an intelligent
packaging industry.

As IML grows in China,

so does Ti as a solution provider
China is one of the most dynamic and evolving countries in today’s
economy. As the country and culture change, so do tastes and habits.
An example is the rapid growth and increasing demand for yogurt and
take-out drinks.
The result? The in-mold label market is expected to achieve doubledigit growth in the next few years. Thanks to continuous improvements
in label technology, automation and process control, Taghleef is ideally
positioned to be a solution provider for both large and small businesses,
collaborating on aspects as diverse as ink, robotics, mold fabrication,
and injection molding.
Taghleef participated in a packaging innovation seminar in Sanya from
October 17–20 with more than 48 exhibitors and over 1000 industry
visitors in attendance. Pre-show marketing led more than 100 visitors
to our booth to discuss market trends, innovation, and the benefits of
Ti’s IML films.
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Pack the future:

Making the difference

Millennials and beyond

in our communiTies around the world

Q & A with Francesco Barbangelo, Ti Applications Engineer

Q: Who are Millennials and how do
they impact industry?

materials and those containing recycled content appeal
to Millennials’ desire to be eco-responsible.

A: Millennials comprise the generation born between
the years 1980 and 2000. Collectively, they are expected
to spend more than $200 billion annually and more
than $10 trillion over their lifetimes. No wonder
every industry, from consumer goods and services to
entertainment to tourism to technology is courting
them.

In addition, Millennials are not bound by traditional uses
or materials. They prize functionality and ﬂexibility,
especially when it comes to food and beverage
containers. They are more willing to try alcoholic
beverages in pouches and milk products in ﬂexible
packages, for example. Compared with rigid packaging,

Q: How are Millennials different
from other consumers?
A: These shoppers want a direct connection with the
brand. Goods and packaging must reﬂect something
personal about them—something that reﬂects who
they are, their values, their personalities. The key is to
find products that appeal to consumer emotion, with
digital printing serving as an important tool in package
personalization. In addition, Millennials are always
looking for something new, fresh, and unique. Again,
the faster turnaround time of digital printing meets
this market need.
Q: What else do Millennials look
for in packaging, beyond style?
A: For this generation of young, savvy shoppers, an
integral part of the purchasing decision is doing right
by the environment. Requested packaging is recyclable,
re-sealable, and re-usable. Bio-based

As a global enterprise, our
connections between employees and
customers span the world. As busy
as we are doing business, we always
take time to focus on the connections
we share with the people and
communities that we are part of.
Charity run in Italy
A team from Ti participated in the
19th day-long charity run in the
heart of Udine (Italy), sponsored by
Fondazione Telethon on the first
weekend of December 2017. In this
case, day-long literally translates
into a 24-hour-long race, featuring
465 teams with 24 members per
team. Each team member takes a
turn running for one hour, starting at
3 pm Saturday and ending at 3 pm
Sunday. We’re proud that Team Ti
Italy came in at 188 out of 465. We’re
even more proud, of course, to have
participated in this important event,
which supports the foundation’s
work of raising funds and investing in
research to cure rare genetic diseases.

communiTies
Kilo of kindness in Dubai

Post-hurricane help in the U.S.

Al Ghurair Group, parent organization
of Taghleef Industries, organized
a charity campaign named “A Kilo
of Kindness” in partnership with
Emirates Red Crescent, U.A.E. Ti Dubai
was one of the active participant
companies in the campaign with the
spirit of social responsibility. Each Ti
employee was encouraged to donate
at least one kilo of non-perishable
food and school supplies to aid
underprivileged families. Almost 1200
kilos of food items and six boxes of
stationery supplies were collected
from participating companies under
the group. The proceeds were then
dispatched to beneficiaries in various
countries by Emirates Red Crescent.

One way the U.S. Sales Support team
celebrated Customer Service Week
2017 was by supporting relief efforts
for the family of one of their own.
International Sales Support Specialist
Angie Ortiz has relatives living in
Puerto Rico who lost nearly everything
due to Hurricane Maria which
devastated the island. Her family
members, like millions of others in
Puerto Rico, found themselves in
need of food, water, electricity and
medicine. Angie’s Ti co-workers
organized a collection effort to send
desperately needed funds to help
Angie’s family members.
.

these new ﬂexible alternatives have significant
distribution advantages, requiring fewer trucks to
transport and generating fewer greenhouse gases.
Q: In summary?
A: There is boundless opportunity for innovation
in packaging as brand owners are starting to
respond to Millennials’ demands for style and
sustainability. Plastic manufacturers should
team up with converters—together, they can
earn the trust of millennials by providing
packaging designed for low environmental
impact, recyclability and re-use, while
minimizing waste.

Family of Angie Ortiz: Johnny Montalvo with
granddaughters, Janielys and Janileyshka.

Ti Dubai: Ali Omar Sheikh, Purchase Supervisor and
Melwyn D’souza, Administration Supervisor.
Team Ti Italy: Fabiana Zanier, Junior Product Manager
and Giorgio Ravidà, Work Safety, Environment & Hygiene
Manager.

Ti’s Angie Ortiz, International Sale Support Specialist.
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2018 Global Events

Ti word iniTiative continues
What’s your Ti word?

The Ti word campaign has been a resounding success,
enthusiastically received by those inside and outside the
organization. By inviting employees to choose a word for
their email signatures that resonates the most with them,
we creatively share our pride in the important work we each
do at Taghleef.

Building on this positive response, we have selected a few
more Ti words that you’ll see in upcoming communications.
By sharing words that professionally and personally speak
to us at Taghleef, the Ti word initiative continues to foster
connections in a unique way.
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March 13-15

CFIA

Rennes, France

March 19-21

Decorative Surfaces

Dresden, Germany

March 20-23

Anuga Foodtec

Cologne, Germany

April 11-12

Luxe Pack Shanghai

Shanghai, China

May 10-12

Labelexpo Southeast Asia

Bangkok, Thailand

May 16-17

Luxe Pack New York

New York, USA

May 29-June 1

Ipack Ima

Milan, Italy

June 26-29

RosUpack

Moscow, Russia

August 10-12

ComPlast Sri Lanka

Colombo, Sri Lanka

August 22-25

Int’l Woodworking Fair

Atlanta, USA

September 18-20

ProPack West Africa

Lagos, Nigeria

September 25-27

FachPack

Nuremberg, Germany

September 25-27

CFIA Morocco

Casablanca, Morocco

September 25-27

Labelexpo Americas

Chicago, USA

October 1-3

Luxe Pack Monaco

Monaco, Monaco

October 14-17

Pack Expo International

Chicago, USA
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