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Ti Wins AIMCAl
Marketing Award

Dear Readers,
It is always a great pleasure to have you embark on a journey of Ti’s latest innovations
and activities. Here in the 4th issue of Ti News, we would like to feature some of the recent
innovations that Taghleef Industries is bringing to the market place.
First to be mentioned is NATIVIATM, our new and exciting, “soon to be launched” biodegradable product range. NATIVIATM films are based on BoPLA, an annually renewable
raw material that delivers a unique portfolio of film properties.
This product range is merely an example of further innovations yet to come.
Read more about how close cooperation between food packer, converter and Ti leads to
winning the Marketing Award of the 2010 AIMCAL Awards competition (USA) in one
case and reaching the final of The Italian Institute of Packaging’s 3rd Edition of the Packaging Awards (Europe) in another case.
Furthermore, we would like to look eastwards with you, where remarkable growth in film
consumption is combined with increasing product sophistication.
Be our valued guest at the 16th Propak, China, exhibition and learn more about our operation in Australia, which is guiding the Ti Group into the Far East market.
You will read about these activities and more on the following pages.
Be assured that we strive continuously to demonstrate our strong commitment to being
environmentally conscientious and in investing for the future.
Warm Greetings,
Detlef Schuhmann
Ti CEO
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NATIVIA™ films - the way to
a more sustainable packaging
The most common performance measure used in evaluating the
efficiency of an investment is the ROI, or Return On Investment, i.e.
the ratio between the net profit from an investment and the cost of that
investment.
However, this index gives a mere number of the economy of a project.
In modern and advanced markets a new concept has emerged lately,
as the measure of the effectiveness of a project or product, which is
more complex and complete- sustainability.
Sustainability is the synthesis of the economic, social and
environmental values of a project. During the development of
NATIVIA™ films, our main target was hence the assessment of their
sustainability:
• Social: NATIVIA™ comes from renewable resources, human
realised and managed. The production of NATIVIA™ does not
involve exhaustible raw materials (e.g. oil), being based on the fruit
of workmanship transformed into a bio-polymer by human genius.
• Environmental: NATIVIA™ respects the environment. It has
a vegetable origin, coming from raw materials which, during
their growth, absorb CO2.
Its Carbon Footprint is
therefore
very
limited,
Social
contributing to the reduction
Bearable
of the “greenhouse effect”. In
Equitable
Sustainable
Environment
addition to this, NATIVIA™
Viable
Economic
films provide several end-oflife options. Above all, these
films are both biodegradable
and compostable.
• E
 conomics: one of the toughest hurdles to overcome in developing
biological products was their alleged higher cost – this isn’t a
problem any more. Firstly, the price of NATIVIA™ films is not
affected by oil-based products, and therefore is more stable on
the market: we are able to give our customer a yearly validity for
these prices – favouring our customers with the added value of
price stability. Moreover, several countries already introduced
incentives for the use of bio-packaging materials, making these
materials highly competitive in the market. Lastly, the added
business value provided to converters and end-users is clearly
visible, differentiating them from the competitors.
Taghleef Industries does not consider NATIVIA™ films, or any
other film produced with renewable materials, to be a full substitute
for oil-based plastic films. Their mission is the creation of a solution
for some packaging applications considered suitable for use with
biological products. Technically speaking, NATIVIA™ can be used
with existing converting technologies and represents a remarkable
contribution to improving sustainability of modern packaging
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the Interview

On 14th April Ti publicly announced its entry into the bioplastic market by investing in BoPLA film production. This
is marking a significant step forward, which confirms Ti’s commitment and contribution towards the development of
environmentally-friendly packaging. Ti News has met and interviewed Frank Ernst, Product Manager NATIVIATM and Paolo
Serafin, Sales Manager NATIVIATM to learn more about this new natural product range.

1.

We are happy to present the
NATIVIATM champions here.
Can you please introduce
yourselves briefly?

that there is a growing demand
in the packaging industry for
new, more sustainable packaging
solutions. We are investing in this
new film technology because we
are confident that NATIVIATM
will meet these requirements.
Bioplastics have emerged as real
alternatives to oil-based plastics
in Europe, USA and Asia and major
market players are investing. Ti
has established a market position
as a reliable supplier with longterm commitment to the industry.
We believe that this continuity
and stability will support the market growth for BoPLA films.
The market response so far is highly encouraging. The recent
insolvency of a French BoPLA maker has prompted us to
accelerate the launch of NATIVIATM films in order to fill the gap
in the market and to ensure continuity of growth.

Frank: I graduated in physics
at the University of Applied
Science Rüsselsheim/Germany
in 1991. During my career of
nearly 20 years in the BoPP
industry I’ve worked in R&D,
Technical Services, Production
and Maintenance and now I am
the product manager for our
new bioplastic films NATIVIATM.
I have been involved in bioplastic
films before and am happy to build on that experience.
Paolo: My background is commercial; I graduated in economics,
international trade at the University of Venice in 2002 and then
I joined the former Radici Film in sales. I have been managing
key-accounts and end-users across Europe.
2.

So tell us about your roles in Ti’s new business line?
Paolo: I am in charge of coordinating and directing our sales
and marketing activities and to ensure alignment with the
overall business strategy. I perform market research and I will
sell NATIVIATM films to our customers either by direct interaction
with them or by supporting my other colleagues in sales. It is a
fascinating challenge to develop such a business from scratch- it
is very different to BoPP.
Frank: My role as the Product Manager is more a technical one. I
work on application development and give technical support to
our customers. I act as a market interface with R&D and Production
to support product development. Besides this I am networking
with co-suppliers (inks, adhesives, packaging machines) and the
major industry associations. The bioplastics industry is growing
fast and it is great to see how many applications have developed
already and the potential for further development.

3.

What does bioplastic mean exactly? How did Ti approach
the Bioplastic market?
Paolo: Bioplastics are a form of plastic derived from renewable
biomass resources such as corn starch, rather than fossil-fuel
plastics which are derived from petroleum. Some, but not all,
bioplastics are designed to biodegrade. NATIVIATM films are based
on renewable resources and are biodegradable. We have realised
4

4.

What range of NATIVIATM films will you offer to our
customers?
Frank: Our new range of sustainable packaging films are branded
as NATIVIATM, which means original, naturally related and found
in nature in the elemental form. It comes from nature and goes
back to nature - it’s like closing a cycle. The product portfolio
consists of a range of transparent films, metallised and white
films. The transparent NATIVIATM film is by nature a breathable
film and therefore used in Fresh Produce packaging. For those
applications requiring lower water vapour transmission rates a
coating can be applied to increase barrier level.
The film provides good barrier against flavours, fat, grease and
oil. The mechanical properties are outstandingly good, thanks
to the production method on our stenter frame machine.
Sealing, optical properties, dead fold and print performance
are also excellent. All of these properties come along with
biodegradability, compostability and the ability to be recycled
with paper. Hence NATIVIATM films are a perfect route to more
sustainable packaging.

5.

How can one measure the sustainability of such bio plastic
films like NATIVIATM? Are there industry benchmark.
Paolo: Sustainability is a holistic concept encompassing
economic, social and environmental aspects which means that
it is not easy to measure. A more practical definition is given
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sessions for our sales force and operations. Externally, we need
to create awareness in the market, demonstrate our commitment
and give our customers the confidence to adopt such a new
packaging concept.

by the UN as “a sustainable development is one that meets the
needs of the present without compromising the ability of future
generations to meet their own needs.”
Frank: In this regard, the Carbon Footprint of a product rates
the impact on global warming due to CO2 emissions related to
its production. As a bioplastic, NATIVIATM has a lower carbon
footprint than petroleum-based plastics and therefore a lower
impact on global warming. This is because the carbon in petroleum
has been locked away for millions of years without any impact
on the Earth’s climate, and by transforming it into plastic for
daily use it will release additional CO2 into the atmosphere and
hence contribute to global warming. Contrary to this, bioplastics
are derived from plants which have absorbed CO2 from the
atmosphere during their growth. So in fact, biomass based
products have a head start in their carbon balance, because they
have been a sink for CO2 during the biomass growth.

Frank: Follow up on questions and trial results is important, in
order to understand the performance of the product. We are
working on fine tuning the product and are looking forward to
commissioning the production line.
After that we need to progress to a continuous supply
situation and then to the development of new types of films
and applications. Such a new product needs support and
guidance into the future.
9.

Paolo: Consistent, regular communication to the market and
with our customers will be the key to success of NATIVIATM.
We are providing datasheets and brochures to our customers,
training for our sales force on the product and will have
frequent updates on our website. We will exhibit our
products at major events such as the exhibition FACHPACK
in Nuremberg on September 29th, the 5th European Bioplastic
Conference next Dec. 1-2, 2010 in Dusseldorf and the
International Trade Fair for Packaging INTERPACK 2011. And
of course we will update our customers in direct contact.

In addition to that, NATIVIA is biodegradable and fully
compostable according to the industry standards EN13432
without releasing any harmful substances.
One can also measure the actual content of renewable, so
biomass based raw material in a product. This is done by
analysing the relative amount of 14C isotop in the product......
so there are certified measurements to proof sustainability of
a bioplastic.
TM

6.

7.

8.

What are the markets you are targeting?
Paolo: We are targeting the fresh produce, bakery and
confectionery markets, where bioplastics are already in use.
The snack food market is also of interest and one of the biggest
global players in the snack market, FritoLay has launched a 100%
compostable bag for their SunChips line in the USA.
There are many more applications to be developed in partnership
with our customers, because there is a strong trend towards
more sustainable packaging.

Thank you for your time and all the best to NATIVIATM.

When would the new NATIVIATM range be available on the
market?
Frank: : We have sampled our customers and will use their
feedback to fine tune our product. From September onwards we
will be in full operation, supplying NATIVIATM films to the market.
Our stage 1 annual capacity is 3700 tons.
Supporting documents are available: product data sheets, food
contact approvals, REACH certificate, material safety data sheet,
composting certificate and others.
Paolo: Our sales team will be equipped with presen-tations,
brochures and information about the handling, converting,
storing and transport of NATIVIATM. And Frank and myself are
fully dedicated to support our customers and grow this business.

For more
information, please contact
Frank Ernst, Product Manager NATIVIATM
Tel: +49 2402 7096989
Mobile: +49 160 4756573 - Frank.Ernst@ti-films.com.
Or Paolo Serafin Sales Manager NATIVIATM
Tel: +39 0431 627174 - Mobile: +39 335 130 6345

Looking forward, what challenges are you facing?
Paolo: With such a new product, one is always facing new
challenges. The product is new to our organisation as well as
to many of our customers. The entire concept of NATIVIATM is
also very different to BoPP, so we are providing internal training
Taghleef Industries News

How will you keep our customers informed about the
progress of NATIVIATM?
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Ingeo™: Ingenious materials from plants not oil
Ingeo™ is a unique bio-based material
made from plants instead of oil.
NatureWorks LLC industrialised the conversion of sugars to Ingeo™ bio-plastics
which is available on a commercial viable
scale as from 2003.
Today’s nameplate annual capacity is
140,000 tons.
What makes Ingeo™ different from the
oil based plastics and fibers it is replacing
today?
It reduces green house gas emissions
which contribute to climate change, it cuts
dependence on oil as resource material and
it offers the potential for significant waste
reduction.

This is in stark contrast to most traditional
plastics recovery schemes, which typically
recycle their materials into lower value
products.
NatureWorks supports not only recycling but
also industrial composting and incineration.
Current waste reduction systems are evolving
and it is expected industrial composting
systems will emerge once a critical mass
of material is available to process - a much
needed solution when disposable packaging
is heavily contaminated with food waste
from foodservice operations.
Ingeo™ is DINCERTCO certified in

The first generation of Ingeo™ offered a
significant improvement versus incumbent
plastics in each of the above eco-credentials
and provided the benchmark for a better
carbon footprint.
Since late 2008, changes to the 2nd
generation production technology have
resulted in even stronger environmental
credentials. For example compared to
polypropylene Ingeo™ generates 32% less
GHG emissions, and uses 43 % less nonrenewable energy.
With regard to eliminating waste and
reducing pressure on landfill, Ingeo™
offers a unique menu of opportunities to
help achieve a zero-waste environment.
Ingeo™ gives designers the freedom
to rethink the raw materials they use –
designing with end-use and end-of-life in
mind. For example the recycling of post
consumer waste to the original feedstock,
lactic acid, has now become a commercial
reality, with creation of a large scale Belgian
lactic acid producer.

6
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compliance with European standard EN
13432.
If post consumer waste ultimately ends up
in landfill, it has been proven that it does not
generate methane.
Used appropriately, its functional qualities
deliver performance without compromise
from food & beverage packaging, to
serviceware, consumer electronics, durable
goods, clothing, homeware and personal
care products.
Ingeo™ is fast becoming a real, and better,
alternative to fossil fuel resourced products
for more responsible consumers.

EUROPE

A product worthy of an Oscar
Being environmental friendly is one of the priorities
in designing packaging, and Italian companies have
been more and more involved into the development
of eco-friendly products. Seizing these trends, the
Italian Institute of Packaging and the National
Packaging Consortium (CONAI) committed themselves to emphasising the policies for preventing any
environmental impact of packaging, awarding the
best solutions for environmental friendly packaging
at the 3rd Edition of the Packaging Awards: Oscar
dell’imballaggio.
There have been several registration to the contest
and 23 innovative projects were admitted to the
final and chosen by the Technical Panel.
The product presented by Taghleef Industries SpA,
in cooperation with Akerlund & Rausing S.p.A.
(converter) and Pastificio Rana S.p.A. (End-user),

was selected among the finalists of the categories
“Systems or solution of solid food products
packaging” and “Special Section Technology”, thanks
to the project:

High gas barrier for
“Gnocchetti di patate
Rana”
The concept of “sustainable development” gained
lately a basic importance for the packaging
industry: the research for solutions suitable
to conciliate the criteria of environmental
sustainability for packing and the requirement of
protecting the product contained represents a
key element of the business, critical for proposing
more and more sustainable food consumption
models.
This is the frame for the project carried out by
Taghleef Industries together with the converter
Akerlund & Rausing SpA to set up a new packaging
for “Gnocchetti di patate” Rana.
The highly innovative aspect of this project is
connected to the use of the new BOPP clear
film realised by Taghleef Industries which, while
ensuring a good protection for food, allows the
reduction of the environmental impact when
compared to the one of the film so far used.
Substituting the structure PA15μm/PPcast75μm
with the innovative laminate HBTS 20μm/
PPcast70μm (HBTS is a not lacquered, clear BOPP)
we obtained a high profile series of results:

Brand of the pack: Gnocchetti di patate Rana.
High gas barrier film: Taghleef Industries SpA, HBTS, clear BOPP
film, not lacquered, with OTR values ≤ 10 cm3/m2 x d.
Converting: Akerlund & Rausing SpA, rotogravure printing and
solvent lamination.

• full recyclable films;
• better food protection (OTR: -90%);
• a lower use of raw materials (unit weight -3.5%);
• energy savings and lower sealing parts’ wear
during the packaging;
• reduction of set up times and wastes during
the converting process;
• improvement of stiffness and transparency.

Taghleef Industries News
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Shorko Australia
but seeks mainly different markets in particular, tobacco and banknotes.
Label films have been an area of development in recent years and we have
produced a technically advanced range in wrap around, self adhesive, cut
and stack and IML. We now have 35% of the Australian market in this
growth area.

Shorko Australia started production in 1982 with Line 1, a 3.6metre wide
Bruckner BOPP line on a green field site at Wodonga. We started as a 50:50
joint venture between Courtaulds UK and Shell Australia. Courtaulds at
this time was a leader in this new BOPP Technology, having operated a
plant in Swindon, UK since the early seventies; Shell had PP resin plants in
Sydney and Geelong.

Our business model has been very successful over the last five years with
the strategy of leading
with specialised packaging and label products
and custom meeting
the needs of end users
and converters in particular with innovation,
tailored products and
responsiveness.

Wodonga is situated close to the Victorian, NSW border which is designated by the Murray River. The twin city Albury is on the NSW side of
the Murray. Albury Wodonga has a population of 85,000 (Albury 50,000,
Wodonga 35,000) and is one of the largest inland cities in this sparsely
populated continent. These features have assisted Shorko in retaining an
experienced work force with a very low replacement rate.
Albury Wodonga is also convenient for our two largest markets Sydney
and Melbourne, having direct connections by air and rail and also being
on the freeway route that joins the cities, 300kms to Melbourne; 600kms
to Sydney.

To separate ourselves from the imported competition we have taken advantage of our sole producer status by maintaining short lead times and
providing technical support

We have had several changes of ownership since 1982. In 1992 Courtaulds
sold their share to Shell, and later as Shell split their oil interests from PP
production we became part of Montell then part of Basell when BASF
also became part of the Group. The decision for Basell to sell their downstream interests resulted in Moplefan, who had also joined the Group and
ourselves being purchased by Treofan, who also purchased Trespaphan.
We were sold by Treofan to Hastings Fund Management in 2005, purchased 50% by Ti Films in 2007 and 100% at the end of 2009. We now hope
and expect a period of stability in ownership.

Also we have complemented our offering by supplying a full product range including commodity films when these are needed by existing customers. This one stop shop has been difficult for the importers to match.
In order to meet these requirements we have ensured we have equipment
of the right size and quality to meet the flexibility required, and also have
the right organisation being innovative, responsive, lean and sufficiently
funded.

Shorko has always been strong in BOPP technology with part ownership
followed by technology agreements with Courtaulds which were transferred to Trespaphan when they purchased Courtaulds in the mid nineties
Production wise Line 2, another 3.6 metre Bruckner line was purchased in
1987 and Line 3, a 6.6metre DMT line in 1999. At this time Line 2 was made
five layer and the original Line1 was sold to Malaysia. Since 2000 we have
purchased two Applied Materials 2.4 metre wide metallisers, one in 2002
and the second one this year.

Our situation with SE Asia as an export market has changed. In 2002-4
we used SE Asian and in particular China business as a filler, selling large
quantities of commoditised white voided and matt films to fill our line
capacity to 18000 tonnes. However this was when the exchange rate was
favourable, one Australian dollar was 0.5 US dollars not 0.9 US dollars as
at the end of 2009. Also China only had limited production capacity not
the current surplus capacity. Currently we are again successfully building
up our SE Asian sales but this time in specialized products which cannot
be made locally, mainly high barrier metallised films and sophisticated
label films.

Shorko is the only producer of stenter BOPP films in Australia and currently has a high market share, 48% of the total BOPP market and 76%
across its chosen packaging markets of biscuits, confectionary,
snackfoods, fresh produce, baked
goods, and pet food. At the end
of 2009 it also had a 32% market
share of the total BOPP market in
New Zealand. Innovia operates a
“bubble” BOPP plant in Melbourne

The profile of Shorko Australia is
therefore continuing to change.
We find we can no longer compete
commercially with the low cost SE
Asian producers in the commodity,
particularly transparent film market.
Also our number of converters has

The Sales & Marketing Team, from left to
right: Mark Richardson, Martin Scarlett,
Mark Grice, Bruce Padget, Seng Fatt Soohu,
Tony Kemm and Ann Smyth (Customer
Technical Services Manager)
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decreased due to acquisition and some of these larger converters remaining are now confident to directly approach cheaper SE Asian manufacturers for their commodity films. Our challenge is to replace this volume
under threat.
This is an exciting time and in the next few years we expect to have adjusted our Australian business model to sell more film into the metallising
and label markets as commodity packaging business is lost. Also to consider introduction of secondary value adding processes such as coatings
and lamination. Our market will change to be less dependent on Australasia and more affiliated with SE Asia in the supply of special products and
customer solutions. We will have the opportunity to utilise films from
different parts of the Ti Group to support this specialised range, and also
to replace the commodity business when we see the business becoming
unsustainable from Australian production. This all adds up to a challenging and exciting future.

Ti is looking Eastward!
The 16th ProPak China, Exhibition will take place between 14th and
16th July 2010, at The Shanghai New International Expo Centre.
This event is recognized as the premier packaging exhibition in
Asia and it attracts leading national and international exhibitors and
visitors alike.
Ti will have a stand there for the first time (Hall West 1, Stand 1G72)
and we are reinforcing our presence with a seminar for selected
customers and industry decision makers.

and more recently, during the uncertainty of the “GFC”. It is now
the world’s second largest economy after the USA. Amongst the 1.3
billion population, it is the wealth of the educated and professional
workforce in the cities that has grown most significantly and is
contributing to the internal demand that has replaced exports as the
engine of growth. This new consumer driven economy is fueling
demand for foods, beverages, cosmetics, pharmaceuticals, household chemicals and other consumer products. It is also causing
lifestyle changes, with increased demand for processed and packaged foods. The impact of these trends on manufacturers is equally
significant. Not only must they adapt to the resulting challenges,
such as more efficient production through increased automation,
higher speeds and reliability, they must also respond to the packaging performance demands (e.g. shelf life improvements) of the

The exhibition is one of the largest in the world (total area of
31,625sqm) and innovative products and technology from more
than 500 companies and 23 countries will be on display.
Why have we decided to exhibit?

The Chinese economy is not just growing, it is also becoming
more sophisticated. These trends are creating demand for the sort
of speciality packaging and label films that we have in our current
range and for those that we are developing for the future.
China is the economic powerhouse of Asia and has shown sustained
dynamism and robustness, even during the “Asia Crisis” of 1996/97
Taghleef Industries News
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Ti is looking Eastward!
growing number of international retailers and FMCG producers. The
Chinese Government is currently on a drive to improve standards,
which has resulted in new regulations covering quality control,
food safety and traceability as well as the environmental impact of
packaging materials – all areas of expertise that offer growth and
export opportunities for international suppliers such as Ti.

life, coextruded monowebs and metallised laminates are growing
rapidly. Also, there are an increasing number of converters who
have recognized that, with modern presses and a low cost base, they
have significant export opportunities.

However, the requirements of Chinese customers remain “different”
and Shorko has learnt that subtle adaptations are required to their

The most recent member of the Ti Group is Shorko Australia
and in the last decade they have built considerable experience of
the Chi-nese packaging and labels market. Ten years ago, with a
high share of the Australian packaging and label market, Shorko
“looked Eastwards” (although from Australia, North would be
more accurate). Despite the vast number of BOPP manufacturers

products, in order to maximize success. Barrier performance and
robustness are key requirements for the metallised range and even the
standard product has higher than normal barrier, print performance
and seal strength.

Consequently, Shorko have an “Asian” product range with metallised
packaging and in-mould label films at the core, supported by a wide
range of standard plain/co-ex, white opaque (for confectionery, ice
cream and WAL), and metallised BOPP films from Ti Middle East,
which is considered as the future hub of feedstock and polymer
production for the plastics industry.

in China, estimated in 2009 to represent a capacity of 3.2 million
tonnes (approx 40% of world capacity), Shorko has developed a
reputation as a supplier of high performance metallised packaging
and label films, to the more sophisticated Chinese converters.

This commitment to customer needs has recently been matched by
that of Ti, with sanction for a second metalliser to be installed at
the site in Wodonga, 3 hours drive north of Melbourne. The unit
was commissioned in June and much of its output is anticipated to
be for Asian export, complementing the Ti range from the Middle
East. With this as a background, the timing of the exhibition could
not be better!

The traditional BOPP packaging structures of the Chinese (and
Asian) Region are non-heat sealable BOPP or polyester films
laminated to CPP or MCPP. These structures are low cost and deliver
high seal strengths which were necessary to withstand the rough
handling during distribution on China’s previously poor roads. Then
there were the consumers, who were particularly fond of “picking’”
at interesting looking packaging!

ProPack 2010 will be a great opportunity to showcase the global
capability of the newly expanded Ti Group and with a newly designed
stand, all involved are looking forward to a great exhibition.

Fortunately, with improved logistics (and changing consumer habits)
and a drive for improved packaging efficiency and product shelf

10
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Ti USA - continuing the way forward

From left to right:
Colin Jones
(Market Development Manager),
Alexis Bowers-Archer ,
Elizabeth Sneed
(CS Representatives),
Jonathan Keith Grooms
(Technical Service US)

range of packaging experience in various
food industries. We are sure they will be
making significant contributions in their
own specialized areas to Ti’s growth in
the USA market. Announcements on new
products and developments have created a
great deal of interest in Ti as a credible and
committed long-term supplier into the USA.
We shall be demonstrating more of our
product range and our vision for the future
at the forthcoming PACK EXPO 2010 in
Chicago 31st Oct - 3rd Nov. Come and see
us at booth 7048 in the Lakeside Upper Hall
at McCormick Place. We look forward to
introducing you to one of the most dedicated
BOPP manufacturers on the globe today.

The USA team is proud of its continuing
expansion in terms of sales growth and
now in terms of welcoming new personnel.
Since the beginning of the year two new
employees have joined the ranks. They are
Elizabeth Sneed who joined us in January
2010 as part of our Customer Service and
Logistics team and more recently Jonathan
Grooms who is the new Technical Service
Representative for the North American
market. Jonathan has a diverse and wide

Multilayer Packaging Films 2010
The AMI Multilayer Packaging Films 2010 Conference was held on 15 and 16
June 2010 in New Jersey, USA.
The conference was attended by top professionals from the flexible packaging industry. Speakers from the industry presented their products for a
range of packaging applications.
Key topics were barrier films, film enhancement and recent innovations.
Mohamed El Shami presented Ti barrier film range and the impact of barrier
films on a sustainable greener environment.
Taghleef Industries News

11

USA

Werther’s Original:
AIMCAL Marketing Award Winner

Earlier this year, Ti participated in the 2010 AIMCAL Awards Competition
(Association of Industrial Metallizers, Coaters and Laminators) a major event in
the packaging industry.
Ti was honoured with the Marketing Award in the Food Packaging Category,
which was received during the conference held in San Diego, California in
March 2010.

Mohamed El Shami (Ti LLC),
Colin Jones (Ti US),
Mike Engel COO FLEXco., Inc

Taghleef Industries SpA, San Giorgio di Nogaro, Italy, was awarded for a standup pouch package for Werther’s Original candies from August Storck KG,
Halle, Germany. The matte lacquer applied to some areas of the film provided an
eye-catching contrast to the glossy areas. Ti supplied TSS48 and ZSF20 films,
which were laminated by converter Constantia Hueck Folien, Pirk, Germany,
to create the pouch. In addition, the PP/metallized film laminate represented a
resource reduction compared to the previous aluminum foil lamination. The
judges found the combination of matte and gloss finishes to be exceedingly
appealing. “There’s a three-dimensional quality,” noted one member of the
judging panel. “The graphics have a rich feel, and the candy really stands out,”
added another.

AIMCAL
Award Ceremony
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AFRICA

Ti reinforces its presence in the Maghreb
region with special emphasis on Algeria

Abdelghani Souilah (Project Manager LLC)
Francesco Barbangelo (Technical Service EU)
Muhammad Ali Mirza (Head of Sales & Marketing LLC)
Vivien Ponthieu (Sales Assistant Manager LLC)

The Djazagro trade show (8th Edition), closed its
doors on April 15th. Once again, its position was
confirmed as the trade event for Agro food industry
professionals and companies in the Maghreb region.
The main focus was on food and beverages, bakerypastry products, packaging materials and equipment
The show attracted more than 10,000 visitors from
around the world and over 250 exhibitors, representing
19 countries from The Middle East, Africa, Europe,
China and South America.
The participation of Ti is a testament to its commitment to grow business in Algeria by supplying
the market/customers with reliable and consistent
products and services. The event proved to be a major
success for Ti and we welcomed both new prospects/
leads and existing customers to our booth (Agro Film,
AB Imprimes, Platinium, Seflextse, Kraft Algeria).
In an important step towards taking the business to
new levels, “Clip Commercial Agency”, has been
appointed as the Ti representative in Algeria.

banks are being welcomed to the country as part of
this process.
Algeria is quoted in different publications as
“a market with needs; rise in industrial goods
imports”. Accordingly, the Algerian agro food
market offers significant opportunities for exporters.
The Algerian flexible packaging market also has
tremendous potential to grow due to developing
packaging awareness, smaller households, increasing
urbanization, more working women etc. There
is ample opportunity to substitute conventional
packaging with new and advanced solutions using
specialized films, with the following aims:

The Algerian economy is not just growing, but also
becoming more open to the outside world after
many years in seclusion. An extremely favorable
oil background, strict economic policy and active
management of the external debt have reinforced the
economic and financial position of the country. In
2008, the Coface raised Algeria’s short-term country
risk rating (owned capital funding) from B to A4,
putting it alongside Morocco and Tunisia. The banking
system requires further reform and international

Taghleef Industries News

• to increase productivity
• reduce per 100m2 cost
• improve shelf life

13

R &D
R E A S E RC H D E V E LO P M E N T

Simplify your Structure and Reduce
the Environmental Impact
Nowadays, “sustainable development”
has become a concept of paramount
importance for packaging producers.
According to the most quoted
definition, it is a development which
aims to meet human needs while
preserving the environment so that
these needs can be met not only in the
present, but in the future as well. In
other words, sustainable development
aims at the continuous improvement
of life quality for present and future
generations: it is a complex item that
needs a global view.
Referring to the food packaging market, the widespread
ideas that “zero packaging” or “no plastic” are good for
the environment represent a dangerous oversimplification
of the problem. In fact, sustainable food consumption
has to be the target. This means that the protection of
food products from spoilage and waste, which only
the correct packaging can assure, is a key element in
saving resources and contributing to a sustainable and
responsible food consumption. Therefore, in order to
develop an environmentally friendly packaging solution,
it is necessary to match requirements both for primary
protection and for the environment.
Regarding these requirements; nowadays food packaging
producers are asked not only to take care of the
environmental impact of their production cycles, but also
to assume responsibility for the whole product lifespan,
including its recycling and final disposal.
This means that not only must companies organise their
production in terms of environmental protection, but their
developments must also be directed towards quantitative
and qualitative environmental prevention. Therefore, all
activities involving reduction of raw material in terms
of volume/weight quantitative prevention, reduction of
harmful components and recyclability improvements
(qualitative prevention) should be implemented by the
packaging producer.
CONAI, Italian National Packaging Consortium,
has issued some guidelines in order to measure the
sustainability of a package, giving a number of evaluation
criteria.
Ti has developed a new range of high gas barrier BOPP
films in order to match both protection requirements

and environmental aspects. HBTS is a transparent heat
sealable, uncoated BOPP film which assures an OTR
value below 10 cm3/m2.d. The metallised version, HBZS,
is able to match the excellent OTR value of HBTS with
the excellent WVTR values typical of metallised BOPP
materials. White voided and the white voided metallised
versions are also under development (HBER and
HBZR).
In terms of sustainability criteria, this new film range can
deliver:
• A
 reduction of raw material, while maintaining high
protection performance:
P
 P has a lower density in comparison to most other
materials. In addition the gas barrier of the new Ti
products does not decrease with film thickness.
F
 or these reasons it is possible to reduce raw material
while maintaining the same barrier performance.
• E
 nergy saving, CO2 reduction and improvement of
food protection:
Being a non coated film, there is no lacquering process.
For this reason the barrier performance of the materials
is retained even in cases of abrasion or scratching.
• Simplification of structures.
 Often, it is possible to replace a triplex with a duplex
 or to reduce the thickness and the weight of the final
package.
• Ease of recycling
 It is possible to obtain structures consisting only of
polyolefins, or of PP alone.
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NEWS & EVENTS

Taghleef Industries
Member is the EMA
Elected Treasurer

Ultra High Barrier Films

The EMA Spring Meeting 2010 was held on 15 and 16
April 2010 in Amsterdam, The Netherlands NH Carlton
Amsterdam Hotel.
Mohamed El Shami, Technical Marketing Manager at Ti
L.L.C has been nominated by the EMA Executive Committee as the EMA treasurer and was officially elected
by the EMA members during the general meeting assembly.
Mohamed El Shami was also a key note speaker in the
EMA Spring meeting 2010; presenting the World BoPP
Market report. The presentation highlighted the global
BoPP, Metallized BoPP and the flexible packaging market
demand and growth projections over the next 3-5 years.

How to match high barrier performance with attractive visual properties and reduced environmental impact? Find the Ti proposal in
our new Ti Ultra High Barrier (UHB)
product brochure available now on
our website www.ti-films.com.

Ti GmbH Customer Forum NoA in BOPPard/Germany
Ti Customer Forum NoA 2010
participants from left to right:
Boris Zeisberger, Uwe Couvreux,
Martin Alfter, Igor Zeisberger,
Andreas Müller, Sylvia Lohn, Ralf
Blumensaat, Dieter Scheidecker,
Peter Breburda, Gunnar Vahlenkamp, Ferdinand Pütz jr., Mark
Gilka, Wolfgang Thomas, Osman
Kimil, Udo Martin, Thomas
Ptaschek, Simone Hartung, Martin
Kuster, Thorsten Benn, Frank
Ernst, Timo Grüschow, Heinz
Greve, Petar Miloradov

On 27/28th of April 2010, Ti Germany offered
its first customer forum for NoA (North of the
Alps) region. 10 converting companies, reflecting
a BOPP demand of app. 15,000 tpa, attended this
conference in the Hotel Jakobsberg in BOPPard/
Rhine river. Attendees were introduced to the
Ti group, given a presentation on worldwide and
European BOPP business and introduced to Ti’s
new products. However, one main focus was to
look into synergies i.e. for the narrow web slitting
industry, resulting into a closer relationship between individual players.
The narrow web slitting and trading market in Germany is estimated to cover a BOPP volume of more than 40.000
tpa (unprinted films). By establishing a platform for communication, Ti just gave a get-to-know opportunity out
of which customers can individually connect for business, prepare for the upcoming challenges of strong local
competition, tougher negotiating by end users and changing price and film availability in the BOPP segment.
All attendees agreed that this event was a great success. It was clear there was significant interest for this type
of event and it was agreed to continue with follow up contacts, such as further group meetings, installation
of useful tools (e. g. public stock lists) and linkage via other substrate businesses.
A special thank you to the Ti-GER Team (Ti Germany) for their great support in making this event an unforgettable
one and for helping create a solid foundation for our future business development in the NoA region.

Forthcoming Events:
PROPAK

FACHPACK

14 -16 July 2010 · Shangai,
China - Hall West 1 - Stand 1G72

29 Sept · 1 Oct. 2010
Nuremberg, Germany

th

th

th

PACKEXPO 31st Oct.- 3rd Nov. 2010
Chicago, USA · The Lakeside Upper
Hall - Mc Cormick Place - Booth 7048

st
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5TH EUROPEAN BIOPLASTICS
CONFERENCE 1st-2nd Dec. 2010
Dusseldorf, Germany
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Taghleef Industries L.L.C.
Headquarters · P. O. Box 56391
Jebel Ali Industrial Area 1 · Dubai, U.A.E.
Tel.: +971 4 880 1100 - Fax: +971 4 880 1122
Email: staff.mena@ti-films.com
Taghleef Industries S.A.O.G.
P.O.Box 38 · Postal Code 327, Sohar
Industrial Estate - Sultanate of Oman
Tel.: +968 26751823/24/25 - Fax: +968 26751822
Email: staff.mena@ti-films.com
Taghleef Industries S.A.E.
Industrial Zone 4, Street 59
6th of October City, · Cairo, Egypt
Tel.: +202 38331613 · Fax: +202 38331790
Email: staff.mena@ti-films.com
Taghleef Industries L.L.C.
Suite 203 · 4969 Centre Pointe Drive
North Charleston · South Carolina, 29418 · U.S.A.
Tel.: +1 843 747 6743 Fax: +1 843 747 6746
Email: staff.usa@ti-films.com
Taghleef Industries S.p.A.
Via E. Fermi, 46
33058 San Giorgio di Nogaro (UD) · Italy
Tel.: +39 0431 627 111 · Fax: +39 0431 621 135
Email: staff@ti-films.com
Taghleef Industries Kft.
P.O.B. 259
3581 Tiszaújváros Hungary
Tel.: +36 49 521 954 +36 49 888 401
Fax: +36 49 521 286
Email: staff.hu@ti-films.com
Taghleef Industries GmbH
Sales Office · Reutig 2
D-56357 Holzhausen an der Haide · Germany
Tel.: +49 6772 9676 011 · Fax: +49 6772 9676 099
Email: staff@ti-films.com
Shorko Australia Pty Ltd
11 Moloney Drive · Wodonga, Victoria
3690 · Australia
Phone: +61 2 60 220 220 · Fax: +61 2 60 220 292
Email: staff@shorko.com
www.ti-films.com

13

